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FOREWORD

This special issue Sustainability, Inclusiveness and Social Entrepreneurship
brings together a carefully selected collection of scholarly contributions
addressing contemporary challenges at the intersection of sustainable
development, responsible management, technological innovation,
and inclusive growth. While the studies span diverse domains, they
are united by a common objective of generating evidence-based
knowledge that advances both academic understanding and practical
decision-making. Collectively, the articles reflect the increasing importance
of interdisciplinary research in responding to complex economic,
organizational, and societal issues.

The papers published in this special issue are drawn from selected
contributions presented at the International Conference on Sustainability,
Inclusiveness and Social Entrepreneurship (ICSISE-2025), organized
by Shanti Business School, Ahmedabad, on 11-12 December 2025. The
conference received an overwhelming response with more than 180
research submissions, out of which 15 high-quality papers were carefully
selected for publication following a rigorous peer-review process.

A defining strength of this special issue lies in its methodological
diversity and analytical rigor. The contributions employ a range of
contemporary research approaches, including advanced statistical
and econometric modelling, multivariate analysis, financial diagnostic
frameworks, structured decision-making models, spatial analytics, and
artificial intelligence-enabled decision support, alongside qualitative and
mixed-methods investigations. Rather than focusing on isolated problems,
the studies collectively explore themes such as financial sustainability,
macroeconomic expectations, ESG performance, industrial development,
consumer behaviour, social entrepreneurship, educational transformation,
sustainable supply chains, environmental responsibility, and Al-driven
business innovation. Together, they demonstrate how rigorous empirical
inquiry can generate meaningful insights for both scholarship and practice.
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Beyond their academic contribution, the articles offer valuable
perspectives for researchers, practitioners, industry leaders, educators,
and policymakers seeking to address emerging global challenges. By
integrating theoretical perspectives with robust empirical evidence, the
studies contribute to informed policy formulation, responsible managerial
decision-making, and the development of sustainable and inclusive
organizational practices. The diversity of topics and research approaches
represented in this issue highlights the evolving nature of management
research and reinforces the value of interdisciplinary collaboration in
advancing knowledge.

We hope that this special issue will serve as a valuable resource for
researchers, academicians, practitioners, and policymakers, fostering
further scholarly dialogue and interdisciplinary collaboration. It is
our belief that the ideas and insights presented in these contributions
will inspire future research while advancing the collective pursuit of
sustainability, inclusiveness, and social entrepreneurship.

The guest editors express their sincere appreciation to all contributing
authors for their scholarly efforts and valuable research papers included
in this special issue of the esteemed Journal of Statistics & Management
Systems, published by Taru Publications, New Delhi. The guest editors
also extend their heartfelt gratitude to Prof. B. K. Dass, Chief Editor, for
his unwavering support and guidance in the successful publication of this
special issue.

Guest Editors :

Tushar Panigrahi

Neha Sharma

Ram Kumar Phuyal
Bhupendra Chaudhary



Journal of Statistics & Management Systems

Volume 29, Number 9, September 2026

Special Issue on

Sustainability, Inclusiveness and Social Entrepreneurship

CONTENTS

U. SAKAREKAR, G. PHAD AND D. UPHADE
Mood of the nation : An integrated statistical approach to
household inflation expectations in India

S. MALL AND T. PANIGRAHI

Financial health and credit risk of India’s listed automobile and
auto-ancillary companies : An integrated financial diagnostics
framework

A. R. KHoBRAGA DE, G. R. KHOBRAGADE AND S. MALEWAR
Spatial inequalities and industrial expansion : A critical
appraisal of MIDC industrial development in Nagpur district

R. S. Nabig, T. SHukLA AND V. S. NIRBAN
Social innovation hubs : Transforming vocational education for
sustainable entrepreneurship and development

J.J. Dopbia aND A. PATEL

DataWhiz : An adaptive role-based Al analytics platform
for dynamic dashboard generation and automated decision
support

P. SatpaTHY

Addressing social norms in women’s entrepreneurship :
Pathways to sustainability, inclusiveness, and social
entrepreneurship

A. GANGELE, P. MALHOTRA AND Y. SINGH

Sustainable marketing strategies and consumer behavior in
India : An empirical research on the green brand perception
and purchase intentions between urban and rural consumers

S.Jam, D. Vyas anp K. KnamBHATA
Systematic literature review on scalability strategies for a social
enterprise : A TCCM approach

907-920

921-937

939-956

957-966

967-980

981-998

999-1010

1011-1020



vi

R. MEHTA, S. VacHHANI AND D. RavaL

Towards sustainable living : An empirical analysis of
environmentally responsible consumer behavior among Gen Z
and Millennials

S. BANERJEE AND S. S. TATKAR

Green practices for sustainable education : An analysis of
SFIMAR

A. Rai, R. Manbr, K. Pater, T. SHARMA, H. JANT AND M. SHUKLA
Role of AI in enabling supply chain 5.0 : Drivers, barriers and
critical success factors

J. S. Banke AND S. KoMBDE
Rice production, prices and export dynamics in Maharashtra

S. Suaw, D. RaksHit aND K. BERA
Does ESG affect firm performance : A study with reference to
select Indian companies

K. SueTYE, T. PANIGRAHI AND S. MALL

Tracing the evolution of employer branding and employee
value proposition : A bibliometric analysis and future research
agenda

F. Sacupgyv, T. PaNiGraHI, S. MAaLL AND P. KULSHRESTHA
Analysis of the water scarcity problem : Factors, impacts and
engineering strategies for conservation

CONTENTS

1021-1041

1043-1057

1059-1072

1073-1081

1083-1091

1093-1121

1123-1150



