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FOREWORD

It is our pleasure to bring out the special issue on “Architecting New
Tenet for Future of Business” which is a glimpse of flagship annual 8"
Global Leadership Research Conference (GLRC 2023) of Amity Business
School, Noida held on 13" - 15" March 2023. The objective of this special
issue is to provide a forum for the stakeholders from academia-research-
industry to present new dimensions in the form of research papers on the
global ecosystem of evolving demographic, socio-political, industrial, and
digital patterns across business and society.

GLRC- 2023 provided a much-needed platform for discussing
research practices across emerging paradigms from interdisciplinary
perspectives of marketing, finance, human resource, operations and
general management. The research papers covered the key aspects
and concerns of VUCA world throwing light on few areas like thought
disruption, pandemic responsiveness through creating the chain of
opportunities, innovative HR practices in an evolving world, responsible
consumerism, sustainability in banking and finance, digital technologies
for marketing ecosystems, need of upskilling, operational innovation, and
importance of adaptability in different sectors.

The conference witnessed the participation of over 500 attendees
from across the globe, featuring an impressive array of more than 200
presentations spanning five technical tracks out of which 29 papers were
selected after a stringent review process to be published in this issue.

As academicians, researchers, and practitioners, we frequently
seek solace in established practices and default approaches. This special
issue is a collective reflection on checking the default, unlocking new
possibilities and shaping the future of management studies. This issue
consists of papers related to time series forecasting, implementation of QR
codes, digital transformation, perception mapping, mid-career concerns,
innovativeness in E-wallets, interventions in agriculture value chain,
remote learning, embedding inclusion, development and validation of
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scale on perceived workplace flexibility, selection of sustainable suppliers,
sustainable practices, relation between e-service quality and behavioral
intentions, segmenting B2C E-Commerce consumers, land & value capture
financing etc. using innovative applications of statistical approaches and
data sciences.

The guest editors of this special issue would like to express gratitude
to TARU Publications, who supported us in bringing out the special issue
of Journal of Statistics & Management Systems.

We thank all the authors and reviewers for their valuable contribution.

Wishing all the readers an interesting reading!

Guest Editors:
Sanjeev Bansal
Priyanka Agarwal
Nitendra Kumar



Journal of Statistics & Management Systems

Volume 26, Number 5, July 2023

Special Issue on

Architecting New Tenet for Future of Business

CONTENTS

A. K. SInGH, S. BansaL anD A. K. PANDEY
Study of impact of VCF tool and effectiveness of PPP model for
urban development

L. K. DHiLLON
Using AHP model to evaluate factor influencing mobile
banking usage in Indian banks

A. Konii, R. Wabawa anD G. C. TripaTHI
Sustainable finance from foreign actors into renewable energy
and economic growth: An Indian perspective

A.D. Sa, S. N. ManDpaL, D. Bajay AND N. SRIDHARAN
Real estate and Covid-19: Impact and regulatory response in
India

P. VErMa, S. Tiwart, M. ARORA AND N. ARORA
Status of implementation of a women empowerment
government scheme in rural India: A case study

S. Gaur, R. Gurta anD J. Kaur

A factor analysis study on relationship across electronic-
service quality & behavioral intent with structural equation
modeling: Across algo-driven shopping apps & fintech
platforms

S. CaawLA, P. SAREEN aND S. Gupta

Ageing, mid-career concerns and organizational citizenship
across employees in pre-retirement perspective: A study on
employee engagement hassles and implications for leadership
style mediation in Indian middle-sized IT firms

987-1004

1005-1014

1015-1028

1029-1049

1051-1060

1061-1069

1071-1080



vi

S. KHAN AND S. MISHRA
A study on impact of leadership on organizational culture to
employee development: An empirical analysis

N. AraMm, P. SAREEN AND A. ZAHEER

Managing the smart workforce and need for non-traditional
leadership styles: Literature review from the perspective of
practitioner

A. UraDHYAYA, ]. S. Sopnr anDp R. C. Goyar
Digital solutions and interventions in agriculture value chain
and their measurable effectiveness

N. DHAYAL, J. YADAV AND A. JAIN

Analysis of the connection between GHRM and positive &
negative work behaviors: Perspectives from Nationalised Bank
of India

V. Kumari, B. SHukra anp T. DucGaL
Beyond technical know how: A bibliometric study of future soft
skills

S. SHARMA, K. R. Govra, N. Ujjawar, M. Guprta AND S. TIWARI
Examine the moderating effect of personal innovativeness on
e-wallets usage: An empirical study

K. K. SINGH, S. RoHatcr aND M. P. SINGH
An empirical study to predict churn of online multiplayer games
and its impact on revenue of the game developing company

P. Danrva anp G. SyamMALA

An exploratory study to assess the impact of social media
influencers on consumer’s buying behaviour for online apparel
shopping

S.JaN, M. Sannt aAnD S. Kumar
Sustainable and environmental friendly production practices
among the Indian apparel designers

P. Durtra, S. S. JasiaL anD S. SINHA
Implementation of QR code for Operation & Maintenance
(O&M) manuals for machines at project sites

Suwera aND H. K. GujraL
Embedding inclusion in cultivating positive organizational
culture

CONTENTS

1081-1092

1093-1108

1109-1122

1123-1132

1133-1146

1147-1159

1161-1174

1175-1184

1185-1193

1195-1200

1201-1209



CONTENTS

K. Kusum, A. YADAV, SHWETA AND S. PRAKASH
Smell of silence - Psychological contract breach as a mediator
between workplace bullying and employee silence

S. Kumari, B. SHukLA aND P. MisHRA
A study on students’ satisfaction in remote learning behaviour
using digital platforms in Indian higher education institutions

U. P. K. SaHiwaL, V. CHATURVEDI AND R. G. ARORA
A bibliometric analysis of research on ‘future of work” and its
impact on skills needed for jobs

A. S. GusalN, R. Gurta AnD D. KHAZANCHI
Segmenting B2C e-commerce consumers on the basis of
consumer trust

S. Saini, S. BANsaL AND P. VERmMA
Revolutionizing visual merchandising: A study on the
acceptance of digital signage in Indian fashion apparel stores

S. SHARMA, P. S. GARG AND A. SINGH
Japanese tourists perception about India as tourist destination

S. Arury, B. V. R. V. Tey AND M. ARKANATH
Identifying stock market bubbles and evaluation with
momentum index and CCI

S. BansaL, D. Bansar, S. Tiwart AND P. AGARWAL
Employability of management graduates: Importance of digital
skills in the new technological era

R. K. MoHAPATRA, S. BansaL AND E. KorcHAGINA
HR facilitating approach through strategic knowledge
perspective- A case study approach

P. AcarwaL aND N. Kumar
Impact of use of communication technologies after working
hours on work life balance and organisational commitment

A. PraTap, V. CHATURVEDI AND P. BHAT

Lensing to employee attrition rate and internal movement in
an organization: Application and intervention through Markov
chain

vii

1211-1221

1223-1242

1243-1251

1253-1263

1265-1278

1279-1290

1291-1301

1303-1310

1311-1324

1325-1335

1337-1351



