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FOREWORD

We are thrilled to introduce to you a special issue of an esteemed
journal dedicated to the remarkable 7" International Conference on
Advances in Global Business, Economics, Finance, and Social Sciences
(ICAGBEEFSS) 2022.

ICAGBEFSS 2022 brought together a diverse and dynamic
community of scholars, researchers, practitioners, and industry experts
from around the globe. The conference served as a prominent platform for
interdisciplinary discussions, knowledge exchange, and the exploration
of groundbreaking advancements in the fields of business, economics,
finance, and social sciences. It witnessed a remarkable fusion of innovative
ideas, cutting-edge research, and practical applications, thereby shaping
the future of these vital disciplines.

We received more than 100 research papers out of which 29 papers
have finally been selected for publication in this special issue.

Now, with this special issue, we aim to capture and disseminate the
wealth of knowledge generated during ICAGBEFSS 2022. This special
issue will showcase the most impactful and insightful papers presented at
the conference, further enriching our understanding of the key challenges
and opportunities in the global business landscape.

Guest editors would like to thank Mr. Rupesh Gupta, Director, Taru
Publications who supported us in bringing out this special issue of Journal
of Statistics & Management Systems.

We are hopeful that all the readers who will be reading the articles
will enjoy and learn from the plethora of papers that we have presented

for them.
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